
The Organic reach via Social Media continues to decline 
meaning less people see what you post.   
 
CSOs need Social Media ads to boost visibility 



Although it is said that a number of online communities are able to 
reach high organic reach and engagement, however, most online 
communities need to use digital ads to increase awareness about their 
product or service, increase page likes, or divert website conversions.  
 
Digital ads used to be complicated to launch and track optimization, 
but with the new technologies and platforms digital ads have become 
easier but more costly, because of the large number of companies and 
users online. 



Budget For 
Social Media Ads 



• Factor ad budget in every grant application 

• Have a daily budget to boost visibility of your Social 
Media content.   

• Target your ads to your existing email database (FB/TW) 

• Use Lookalike Audiences to reach new people 

 



• Facebook Ads: What budget can be allocated? (Cost per 
visitor is $0.45 to $2) 

• Twitter Ads: What budget can be allocated? (Cost per 
visitor is $0.45 to $2) (Minimum campaign of $12,000) 

• Google Visitor:  $1 to $1.5 per visitor  

• LinkedIn Visitor:  $2 to $3 per visitor 



• Do you have your ad budget?  

• Do you know how you will distribute the budget? 

• Are you looking for a simple way to calculate how to 
distribute your budget?  



• This sheet will not only allow you to distribute your 
budget. Moreover, it will allow you to perceive how you 
will spend your next budget according to the results.









Facebook Ads 



Creating a Facebook Ad Structure not only helps you create 
full content preparation before launching ad(s). 

 

By preparing an ad structure you are set to not lose time 
with:  
• Number of characters in the Headline (25 characters) 
• Number of characters in the text (90 characters)  
• Image Size Recommendations for the ad type  
• Back and forth approvals for content 



Facebook Ad Structure 

Headline:  
(25 characters) 

Social Media Campaign Strategies 

Description: 
(90 characters) 

Are you looking to improve you social media campaigns? 
Register Now! 

Display URL: 
(Characters depending on 
Ad) 

www.aymanitani.com 



Facebook Ad structure differs by where it is set on the page: 
• Desktop Newsfeed  
• Mobile Newsfeed 
• Right-hand side Newsfeed 

 
With the various sets of Ads, each delivers a certain 
dimension size for the image. The recommended sizes for 
images of ads are 1200 x 444 pixels or 1200 x 628 pixels.   





• Facebook announced a way to track performance of 
advertising across devices. This will enable advertisers to 
see how people are balancing desktop, mobile and tablet 
before they make a conversion. 

• Advertisers can see how different devices influenced a 
website conversion and mobile app actions, as well as the 
value of the website conversion 

 
http://www.insidefacebook.com/2014/08/13/facebook-launches-cross-device-
reporting-for-ads/ 



http://www.insidefacebook.com/2014/08/13/facebook-launches-cross-device-
reporting-for-ads/ 



Facebook blogged about this new capability: 
 
• Imagine seeing an ad for a product on your mobile phone while in 

line at the bank. Do you immediately make a purchase on your 
phone? Probably not. Facebook already offers targeting, delivery 
and conversion measurement across devices. With the new cross-
device report, advertisers are now able to view the devices on 
which people see ads and the devices on which conversions 
subsequently occur.  

http://www.insidefacebook.com/2014/08/13/facebook-launches-cross-device-
reporting-for-ads/ 



• For instance, a marketer can view the number of 
customers that clicked an ad on an iPhone but then later 
converted on desktop, or the number of people that saw 
an ad on desktop but then converted on an Android 
tablet. 
 

http://www.insidefacebook.com/2014/08/13/facebook-launches-cross-device-
reporting-for-ads/ 



http://www.insidefacebook.com/2014/08/13/facebook-launches-cross-device-
reporting-for-ads/ 



Ad Managers is now available on mobile devices, 
advertisers can monitor and optimize their ads:   
 

• Pause or resume campaigns 
• Edit budgets and schedules 
• View insights 
• Respond to alerts 
 

http://www.insidefacebook.com/2014/07/16/facebook-launches-ads-manager-for-
mobile/ 



http://www.insidefacebook.com/2014/07/16/facebook-launches-ads-manager-for-
mobile/ 



Through Facebook Ad Managers you are able to track how 
your ads are performing. However, depending on the ad 
and objective behind the ad, you must view certain details.  
 
For example, when running an “Install app” ad, you must 
look at several important factors, to identify which ad is 
performing better, which locations should be removed,…  





Moreover, to identify more how your “Install App” ad is 
performing:  
• Identify the countries the downloads are coming from 
• Number of downloads in each country 
• Total spent on each country  
• and finally the cost per download (CPD) 



Finally to calculate the cost per download you must: 
 
Divide the total spent for each country with the total 
downloads of each country: 
 
Total Spent/Total Downloads = CPD  





The important aspects in an 
ad report would be:  
• Total Number of 

Impressions 
• Total Number of Clients 
• Total Number of Actions 
• Total Reach 
• Total Number of Page Likes 



Additionally, calculating the total of posts, likes, and 
shares, allows you to evaluate how on ad is doing than the 
other. This will also provide you with information of how to 
enhance your future ad campaigns.  



There are 3 categories of  messages that need to be 
boosted. 
 

The main target of boosting a post is to reach users and 
increase the chances for them to see your post.  
 

“Category A” $5 per day for important news about the CSOs 
“Category B” $15 per day to get Page Likes 
“Category C” $50 per day for upcoming events 



Facebook 
Lookalike Audience 



Creating a Lookalike Audience based on email database, 
makes you target new audience similar to your visitors or 
to your email addresses already matched on Facebook, 
and who are interested in your services and work. 
 
Your reach will be expanded and will drive more 
potential users to your Facebook page or to your 
website. 



Facebook Ads 
Visuals 



Creating a Lookalike Audience based on email database, 
makes you target new audience similar to your visitors or 
to your email addresses already matched on Facebook, 
and who are interested in your services and work. 
 
Your reach will be expanded and will drive more 
potential users to your Facebook page or to your 
website. 



Facebook has created a web links which allows you to 
test your Ad and the Text percentage (%). The text must 
not exceed 20% of the image. 
 
If your logo has text, Facebook might and might not take 
it into consideration of actual text, allowing the ad to be 
rejected.  



http://adespresso.com/academy/blog/facebook-ads-policy-text-in-pictures/ 



http://adespresso.com/academy/blog/facebook-ads-policy-text-in-pictures/ 



Wrong  Correct 

http://adespresso.com/academy/blog/facebook-ads-policy-text-in-pictures/ 





Twitter Ads 



Whether you are looking for more followers, increase 
engagement, drive business or website traffic you can find the 
right ad solutions. 
 
Twitter Ad Interface not only makes it easier to create and 
optimize campaigns but only pay for the actions aligned with 
your marketing objective.   
 
















Google Ads  





All you need to do is: 
• Show up across Google 
• Give customers the right info they need to know about 

your business 
• Show up on Google Maps and Google+  



• Google My Business allows you to create and verify your 
local business on Google and share information on 
Google Maps. 
 

• You can show business locations in your AdWords ads by 
using location extensions where you display your 
business name, address and phone number with your ad 
to help customers connect you directly 



• The size limit for all image ads is 150 kilobytes. 



• The size limit for Mobile image 
ads an be the following sizes 
(listed as width x height x 
maximum size in bytes): 



This project is funded through the U.S. Department of State, Bureau of Near 
Eastern Affairs, Office of the Middle East Partnership Initiative (MEPI). MEPI is 
a unique program designed to engage directly with and invest in the 
peoples of the Middle East and North Africa (MENA). MEPI works to create 
vibrant partnerships with citizens to foster the development of pluralistic, 
participatory, and prosperous societies throughout the MENA region. 



MEPI partners with local, regional and international non-governmental 
organizations, the private sector, academic institutions, and governments. 
More information about MEPI can be found at: 
www.arabianpeninsula.mepi.state.gov. 
“The opinions, findings and conclusions stated herein are those to the 
author[s] and do not necessarily reflect those of the United States 
Department of State.” 
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