
CSO LinkedIn 
Corporate Pages 



In Lebanon, the total number of 
LinkedIn users is 364,359 with a 
penetration of population being 8.23%.  

Source:  http://www.socialbakers.com/countries/linked-in-country-detail/lebanon Image Source: http://cep.lau.edu.lb/images/linkedin.png 



It’s a centralized location where millions of LinkedIn 
members can go to stay in the loop on CSO news, products 
and services, business opportunities and job openings. 

Source: http://learn.linkedin.com/what-is-linkedin/ 



Step 1 
• Fill in the CSO name and email address (The email 

address must be at your CSO's domain name and 
should NOT be a Gmail, Yahoo, or Hotmail address.) 
 





Step 2 
• LinkedIn will send you a verification email to the CSO 

email address you used.  Open the email and click on the 
verification link included within it. 
 

Step 3 
• Edit information about your CSO. Following settings are 

recommended: 
 



• Set CSO Page Admins to Designated users only.  Have at 
least two admins, with the founder of the CSO one of 
these admins. 



• List your CSO specialties. This is a great place to use 
keywords that are important to your entity that you know 
users will search for. 



• In the right column, fill out CSO Type, 
CSO  Size, CSO Website  URL, Main CSO  
Industry, CSO  Operating Status, Year  
Founded, and CSO Locations.  
 



• Write a CSO description that is keyword-rich. The 
character limit for a LinkedIn CSO description is 1,500 
characters. 





• Add a description, features, images, display banners, videos, 
marketing contacts, and special events for each service. 

 
• Use audience segmentation to personalize content and 

make it more powerful (optional). 
 



https://www.linkedin.com/company/american-red-cross?trk=extra_biz_viewers_viewed 



• Post your CSO page as a LinkedIn update and share with 
your contacts, post a link on your Facebook timeline, 
promote it on your Website, offer incentives, or run a 
LinkedIn Ad campaign. 



Target The Right 
Audience With 
LinkedIn 
Showcase Pages 



• LinkedIn allows your CSO introduce each service you have 
separately for each of its departments.  In your case it could be 
about different causes you are working on (Women, Health, 
Environment, …) and target different audiences.  
 

• This lets you deliver specific information to this particular group 
while allowing them to interact and always be interested in the 
updates you are providing. 

http://blog.hootsuite.com/linkedin-showcase-pages-breakdown/ 



• Within the Corporate Account you are able to create up to 10 
Showcase Pages. 
 

• Let your showcases page designs differentiate from one 
another. 
 

• The header images to deliver the message before proceeding 
to the details. 
 
 

http://blog.hootsuite.com/linkedin-showcase-pages-breakdown/ 





• Start growing your follower base so your message is heard. 
Consider adding a Follow button on your website.  Moreover, a 
LinkedIn ad campaign to get more followers is very effective. 
 

• Begin a conversation on your page by sharing CSO status 
updates. Post interesting articles, CSO news, events, and more. 

Image Source: http://www.ere.net/wp-content/uploads/2013/11/LinkedIn-showcase-pages.jpg 



• The analytics tab provides you and administrators with ways to 
measure visitors, followers, engagement, and page 
effectiveness. 

• It also provides you with trends and the demographics of your 
followers.  

• Understand who’s visiting and what content they find most 
engaging. 

• Learn about your follower community. 

Image Source: http://www.ere.net/wp-content/uploads/2013/11/LinkedIn-showcase-pages.jpg 



• If the CSO works on 
different causes that each 
have a different audience, 
LinkedIn Showcase Pages 
can be very useful.  
 

Image Source: http://www.ere.net/wp-content/uploads/2013/11/LinkedIn-showcase-pages.jpg 



• Target the right audience.  
Showcase Pages will lead your community to follow the pages 
that interest them the most, so let the CSO stick to sharing what 
will be suitable to each audience. 
 

http://blog.hootsuite.com/linkedin-showcase-pages-breakdown/ 
Image Source: http://www.danpontefract.com/linkedin-is-not-facebook-so-please-think-twice-about-your-updates/ 



• LinkedIn Groups provide a place for professionals in the same 
industry or with similar interests to: 

• Share content 
• Find answers 
• Post and view jobs 
• Make business contacts 
• Establish themselves as industry experts. 





The characters are counted including spaces between words and sentences! 
 

1. Company Name: 100 maximum characters 
 

2. Professional Headline: 120 character limit 
 

3. Summary: 2,000 character limit 
 

4. Specialties: 500 maximum characters 
 

5. Website Anchor Text: 30 maximum characters 
 

6. Website URL: 256 maximum characters 
https://www.linkedin.com/pulse/article/20140319195712-109230363-linkedin-maximum-character-counts-for-2014 



7. Position Title: 100 characters 
 

8. Position Description: 200 minimum and 2000 maximum 
characters 
 

9. Interests: 1,000 characters 
 

10. Phone number: 25 character limit (Viewable only to 1st degree 
connections if populated) 

https://www.linkedin.com/pulse/article/20140319195712-109230363-linkedin-maximum-character-counts-for-2014 



11. LinkedIn Status Update: You can use up to 700 characters 
unless you want to update your Twitter status at the same time 
Twitter updates are limited to 140 characters. If you go over the 
140-character limit, only the first 140 characters will be visible on 
Twitter. 

https://www.linkedin.com/pulse/article/20140319195712-109230363-linkedin-maximum-character-counts-for-2014 





• Part of building the credibility of the CSO, is improving the 
online presence of the founders and top management on LinkedIn 
to show that the leaders of the CSO are credible, dedicated, and 
highly experienced 
• Ensuring that profile contains all relevant career history and 
interests. LinkedIn makes this easy by displaying a percentage 
score to show how complete your profile is.  
• A LinkedIn profile basically acts as an online CV, so make sure 
you’re being honest and describing yourself and career clearly. 



• Claim your vanity URL, this will help you to optimize your 
own name in the search engines and also makes the URL 
easier to remember if promoted on business cards or 
email signatures. 
 

• Click on Edit next to your initial URL. 
 





This project is funded through the U.S. Department of State, Bureau of Near 
Eastern Affairs, Office of the Middle East Partnership Initiative (MEPI). MEPI is a 
unique program designed to engage directly with and invest in the peoples 
of the Middle East and North Africa (MENA). MEPI works to create vibrant 
partnerships with citizens to foster the development of pluralistic, 
participatory, and prosperous societies throughout the MENA region. 



MEPI partners with local, regional and international non-governmental 
organizations, the private sector, academic institutions, and governments. 
More information about MEPI can be found at: 
www.arabianpeninsula.mepi.state.gov. 
“The opinions, findings and conclusions stated herein are those to the 
author[s] and do not necessarily reflect those of the United States 
Department of State.” 
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