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WELCOME TO MEDIA MATTERS:

Tips and Tools for Breast Cancer Awareness Leaders

The Middle East and North Africa Regional Breast Cancer Advocacy Conference marks a major milestone in
collective efforts to heighten awareness about breast cancer and enhance grassroots advocacy and support for
early detection and treatment. As a leader in the women’s health and breast cancer awareness movement in your
country, your organization has a tremendous opportunity to build on the information shared at the conference by
starting or expanding a local public awareness initiative.

Media Matters: Tips and Tools for Breast Cancer Awareness Leaders presents suggestions and resources to

help your organization make effective use of various media to enhance the ability of women to improve their
health and well-being through knowledge, education, and empowerment. Media Matters provides the foundation
elements for local media outreach to broaden awareness about breast cancer, with a special focus on conveying
key messages from the conference.

This guide offers practical information that you can apply right away with tools that are ready for you to
customize with your organization’s details, logo, name, and contact information to capture the attention of the
media. Media Matters features a sample:

e Elevator pitch

* Press release

e Media advisory

e Media pitch letter

e Op-ed article

e CD with templates for these four media outreach tools

In addition, Media Matters outlines easy-to-follow strategies to maximize the impact of your media
communications activities as your organization works to increase early detection of breast cancer and reduce
mortality in your community.

The information and tools in Media Matters have multiple uses. Your organization should consider developing
a long-term communications plan that outlines how you will use these and other methods over time to ensure
consistency and sustainability in presenting your messages.




AS YOU BEGIN

Preparation is key to an effective breast cancer awareness effort that uses news media to pass along information.

Before you contact any media...
e Know your objectives for working with the media.
e Understand your target audience and the most common ways they receive important information.

e Identify who will be involved in media outreach for your organization. They should be well-informed,
articulate, and comfortable speaking and answering questions about any breast cancer issue.

e Review the points you want to make. (Why should the reporter care about your story?)

e Be ready to answer questions about breast cancer statistics, detection, and treatment options. Think of the
experiences/personal stories of individual breast cancer survivors and co-survivors that you might share
(anonymously) to highlight your main points.

e Determine the action you want the reporter to take.

e List the three most compelling things that will prompt this action.

Key Audiences

How and what you communicate can depend on who you communicate to. In addition to women, health
professionals, and community leaders, think about other trusted groups (religious, social, neighborhood) and
individuals (spouses, relatives, friends) who can spread your message. Empowering intermediaries or surrogates
can be important to the success of a public awareness initiative. Develop public awareness strategies that
leverage the power of other groups and individuals to deliver the message to your intended audience.

MEDIA OUTREACH

One of the first steps in capturing media attention is to develop a list of appropriate media representatives.
Identify editors, reporters, and columnists who cover your geographic area and have an interest in health or
community issues. Compile detailed contact information (media outlet name; editor, reporter, or columnist name;
mail and e-mail addresses; phone, cell phone, and fax numbers) for a variety of media, including radio, TV, and
newspapers.

Relationships are the foundation for successful media outreach. Work to establish a relationship with a reporter
who might have an interest in the types of stories your organization can offer. If a reporter knows you are a
reliable, trustworthy source, and you know the reporter will cover your story accurately and fairly, the relationship
can be mutually beneficial.

Pitching the Media

A pitch is the information you convey about your organization to spark the interest of an editor, reporter, or public
service director to convince them to run your story. The most common way to pitch is by phone with a follow-

up e-mail. Early in the day and early in the week generally are good times to call. However, depending on the
medium or specific outlet, media people can be extremely busy any time and face regular and changing deadlines
daily.

Prior to calling, fax or e-mail background information about your organization and story. Prepare a pitch script to
make sure you cover all your key points and practice the pitch repeatedly before you pick up the phone to call.
Cite the strongest, most concise reasons why your story merits coverage. Faxing or e-mailing reporters or editors
does not guarantee they actually receive the information. Be sure to place follow-up calls to the reporters and
editors and quickly re-send the information if they request it.




MEDIA OUTREACH TOOLS Elevator Pitch

Customize the sample media outreach tools provided here by substituting your organization’s information for the An elevator pitch is a short (the time you might have someone’s attention in an elevator) yet complete overview
terms that appear in boldface. of the key points of your organization’s message. Use an elevator pitch when contacting the media or when
) speaking with individuals to capture their attention quickly. Once you have gained their interest, you can discuss
* Elevator Pitch the issues in more depth or provide materials that present greater detail about breast cancer statistics, detection,

e Press Release and treatment.

e Media Advisory
e Media Pitch Letter

e Op-ed Article

Sample Elevator Pitch

4 N

Right now, scores of women in our area do not know the warning signs of breast cancer. They do not know where to
go for a mammogram. And if they do go to a health facility and receive a cancer diagnosis, they are likely to have a
more advanced stage of the disease.

Lack of knowledge about breast cancer prevention, screening, diagnosis, and treatment leaves many women in our
area vulnerable to the disease that, worldwide, is the most common cause of cancer-related deaths among women.
It is estimated that in the next 25 years, 25 million women worldwide will be diagnosed with breast cancer - and 10
million will die from the disease if we don’t discover and deliver the cures.

Breast cancer awareness should cover a full range of issues...from identifying warning signs to early detection
and mammography, as well as knowledge about cancer types and options after a cancer diagnosis. If women are
empowered with information, they will seek advice earlier and be better able to make informed choices regarding
surgery, reconstruction, chemotherapy, and other treatments.

To learn more about breast cancer and efforts underway in our community that promise to have a positive impact on
women'’s health and well-being, contact [Organization Contact Name], [Title] at [Organization Name] at [Telephone
Number] or by e-mail at [e-mail Address]. Also visit [URL].




Press Release

A press release, also known as a news release or media release, is a short, clearly written statement directed
toward members of the news media to attract attention to information you consider newsworthy. The goal of a
press release is to generate interest so the media can develop a story.

A press release might announce an upcoming event or award won, introduce a new project or service, give
results of a survey; or present a human interest story. Regardless of the topic, the press release should be timely,
have relevance to the audience of the specific publication or broadcast outlet, and relate to national, regional, or
global issues.

A press release should contain all the essential information a journalist needs to produce a story. It should read
like a news story and be written in the third person (do not use “we” or “1”). Because journalists receive scores of
press releases every day, they might have time to read only the beginning of a release before deciding whether
to use the material. Therefore, after the headline and subhead, the most important information should appear at
the beginning of the release and the least important, from a news standpoint, should be near the end. The first
or second paragraph should answer the crucial five w’'s: who, what, when, where, and why. The paragraphs that
follow should provide less important information and might include one or two quotes expressing opinions about
the significance of the news. You can finish with a short paragraph that describes your organization, its history,
mission, and services.

Try to limit a press release to one or two pages, showing a page number on each page following the first. At the
lower center of each page except the last, add the word “-more-" to indicate that pages follow. At the lower
center of the last page, add “###"” to indicate the release is concluded.

A press release can be e-mailed or faxed to a media representative. If you send the release electronically, paste

the text into the body of the e-mail because some journalists might not be able to receive attachments. Consider
sending a fact sheet along with the press release to provide additional background information. Be sure to

follow up with a telephone call to the journalist within one week to confirm receipt of the press release and offer

additional details.

Sample Press Release

-

FOR IMMEDIATE RELEASE Contact: [Media Contact Name]
[Contact Telephone/Cell Phone]
[Contact e-mail Address]

Study Points to Awareness as Key Weapon in Fight Against Breast Cancer
Findings Presented at Groundbreaking Middle East-North Africa Conference

[City, Country], [Date] — Lack of awareness about warning signs, early detection, and mammography was cited as a
major concern of women, their families, and health professionals who took part in a baseline assessment of breast
cancer awareness and care in areas of the Middle East. Results of the study were presented at the first Middle East
and North Africa Regional Breast Cancer Advocacy Conference, held October 31 through November 2 in Amman, Jordan.

The conference convened leaders in the women'’s health and breast cancer awareness movement throughout the
region, including representatives from [Organization Name]. [Organization Name] joined policymakers, health
professionals, and advocates from throughout the Middle East and North Africa in sharing information and exploring
ways to improve breast cancer awareness, detection, and care for women in their local communities.

Through focus groups and interviews, the baseline assessment found that the majority of women who had never
been diagnosed with cancer had little if any knowledge of warning signs or knew where to go for a mammogram.
Health professionals reported being dismayed that the majority of women presenting with a breast abnormality and
diagnosed with cancer arrived with at least stage II disease.

“Many women seek consultation or treatment at a late stage of disease often because they are unaware, uninformed,
or unsure of where and how to obtain appropriate health care,” said conference participant [Organization
Spokesperson Name], [Title] at [Organization Name] in [City]. “If women are empowered with information,

they will understand the importance of early detection including clinical breast examination, mammography, and
breast ultrasound. They will obtain advice earlier and be better able to make informed choices regarding surgery,
chemotherapy, radiotherapy, reconstruction, and other treatments.”

[Organization Name] is among those at the forefront of efforts in [Country] to raise breast cancer awareness and
expand screening and treatment. Through education, community outreach, and advocacy, [Organization Name]
actively addresses breast cancer issues and works to improve the quality of life for those who have, or are at risk for,
breast cancer.

For more information about [Organization Name], contact [Organization Contact Person] at [Telephone] or [e-mail
Address]. Also visit the [Organization Name] Web site, [URL].
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Media Advisory

A media advisory is a brief announcement that alerts media representatives to an upcoming event, such as
a news conference or speaking engagement, being sponsored by your organization. The purpose of a media
advisory is to have an event, or information released at an event, covered by the news media.

Compared to a press release, a media advisory is more specific and is an invitation to journalists to attend the
event, which may or may not be open to the public. However, a media advisory is not meant for public eyes. It
should prompt journalists to mark the event date on their calendars, but does not give enough information for
them to prepare their stories. The goal is to entice the media to actually attend your event.

As a one-page description of the future event, “Media Advisory” should be marked at the top left, followed by
“For [date of event].” At the top right, provide contact information for a well-informed person who is authorized
to speak with the media. Include the person’s name, phone number, fax number, and e-mail address. Following

a headline and subhead, the lead paragraph should answer the five important “w’s”: who, what, when, where,
and why. In addition to giving details about the time, location, purpose, and scheduled features of the event,
include a list of notable guests or speakers and their affiliations. The media advisory also should offer journalists
information related to parking, equipment set-up, and other logistics. Conclude with a brief paragraph about your
organization.

E-mail or fax the media advisory to journalists at least one week before the event. You might re-send the
advisory the day before the event as a reminder. Call broadcast outlets the day before the event and the morning
of the event to encourage them to cover your event.

Sample Media Advisory

-

MEDIA ADVISORY Contact: [Media Contact Name]

For October 31-November 2, 2008 [Contact Telephone/Cell Phone]
[Contact Fax]
[Contact e-mail Address]

Groundbreaking Middle East and North Africa Conference Advances Breast Cancer Awareness
Regional Health Leaders to Present Strategies for Expanding Education, Detection, and Care

The US-Middle East Partnership for Breast Cancer Awareness and Research will host the first Middle East and North
Africa Regional Breast Cancer Advocacy Conference October 31-November 2, 2008, at the Grand Hyatt Amman Hotel
in Amman, Jordan. Beginning at 18:00 on October 31 with an Opening Ceremony, The Power of Advocates, and the
opening of a special exhibit hall, the conference will feature sessions and workshops that begin at 9:00 and conclude
at 17:30 on both November 1 and November 2.

The conference will convene policymakers, health professionals, and advocates from throughout the Middle East and
North Africa in sharing information and exploring ways to improve breast cancer awareness, screening, diagnosis,
and treatment. The conference sessions will facilitate an exchange of ideas for responding to the needs of local
communities by expanding the scope of information available and presenting the opportunity for more women to take
charge of their health and well-being.

Speakers scheduled to appear at the conference include representatives from partner organization Susan G. Komen
for the Cure® and world-renowned experts from international health and advocacy organizations such as the World
Health Organization and the (U.S.) National Cancer Institute, as well as notable health leaders from the private sector.

Directions to the Grand Hyatt Amman Hotel are available at http://amman.grand.hyatt.com/hyatt/hotels/index.jsp.
Indoor parking is available.

The US-Middle East Partnership for Breast Cancer Awareness and Research, facilitated by the U.S. Department of
State, Middle East Partnership Initiative, is uniting experts and local champions from the United States and countries
throughout the Middle East and North Africa in a public-private effort to fight breast cancer. The Partnership works
collectively in the areas of awareness building, grassroots advocacy, research, training, community outreach, and
women’s empowerment, through customized approaches that address each country’s needs.
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Media Pitch Letter Sample Media Pitch Letter

A pitch letter is used to spark the media’s interest in your organization, the issues you address, and the groups - ~
you serve. Pitch letters should be short (one page) and to the point. They usually are addressed to a specific
editor by name. They can be faxed or e-mailed or might be one element of a comprehensive press or media kit. A *Not necessary for an e-mail pitch letter
pitch letter should communicate why your organization’s message will be of interest to readers or viewers. *[Date]
*[Media Contact Full Name]
*[Title]
*[Publication/Broadcast Outlet Name]
*[Address]

*[City, Country, Postal Code]
Dear [Mr./Ms.] [Media Contact Last Name]:

Assessment studies confirm what we at [Organization Name] already know...in many areas of the Middle East, the
majority of women who have never been diagnosed with breast cancer have little if any knowledge of warning signs
or know where to go for a mammogram. Focus groups and interviews with health professionals also reveal that the
majority of women presenting with a breast abnormality and diagnosed with cancer arrive with at least stage II
disease. Many of those women are right here in [Name of City/Town/Region].

[Organization Name] has joined policymakers, health professionals, and advocates from throughout the Middle East
and North Africa in sharing information and exploring ways to improve breast cancer awareness, detection, and
care for women. [Organization Name] is responding to the needs of our local community by expanding the scope of
information available and presenting the opportunity for more women to ensure their health and well-being through
education, awareness, and empowerment.

Worldwide, breast cancer is the most common cause of cancer-related deaths among women. Your [readers/viewers/
listeners] should know more about the resources available to prevent breast cancer and options for its screening,
diagnosis, and treatment. I have [enclosed/attached] some additional information about breast cancer which
underscores the urgency for greater knowledge and prompt action.

I will contact you within the next few days to provide additional details about our organization and share with you
some compelling stories. In the meantime, please visit [URL], and do not hesitate to contact me at [Telephone
Number] or [e-mail Address] to conduct a telephone interview or schedule a meeting.

We look forward to working with you to bring your [readers/viewers/listeners] comprehensive, up-to-date information
about breast cancer and efforts now underway that are having a positive impact on long-term prognosis and survival.

Regards,

[Program Contact Name]
[Title]
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Op-ed Article

Opinion/editorial (op-ed) pieces are persuasive articles written about a current situation or a rebuttal of a
previously published article or op-ed. Because an op-ed carries the prestige of placement opposite the editorial
page and includes a byline, it can be highly effective in increasing the visibility of your messages. An op-ed is
most powerful when it takes a strong, focused position on a single issue.

Sample Op-ed

-

Worldwide, breast cancer is the most common cause of cancer-related deaths among women. Here in the Middle
East, assessment studies have shown that in many areas, the majority of women who have never been diagnosed
with breast cancer have little if any knowledge of the warning signs or know where to go for a mammogram. Health
professionals also reveal that the majority of women presenting with a breast abnormality and diagnosed with cancer
arrive with at least stage II disease. Expanding awareness about breast cancer, its early detection, and treatment is
the key to revising these alarming statistics.

Breast cancer awareness should cover a full range of issues...from identifying warning signs to early detection and
mammography, as well as facts about cancer types and options after a cancer diagnosis. If women are empowered
with knowledge, they will seek advice earlier and be better able to make informed choices regarding surgery,
chemotherapy, and other treatments.

Eliminating the stigma of cancer through education and example is a critical step toward promoting early detection
and treatment and reducing mortality. Broadening the type of information about breast cancer also will help address
the cultural, economic, and physical barriers that often affect women’s access to health care facilities and services.
Additionally, providing training to health professionals and paraprofessionals will enhance breast cancer and breast-
related medical care to women.

[Organization Name] recently participated in the groundbreaking Middle East and North Africa Regional Breast Cancer
Advocacy conference held in Amman, Jordan. [Organization Name] joined policymakers, health professionals, and
advocates from throughout the Middle East and North Africa in sharing information and exploring ways to improve
breast cancer awareness, detection, and care for women. [Organization Name] is responding to the needs of our local
community by expanding the scope of information available and presenting the opportunity for more women to ensure
their health and well-being through education, awareness, and empowerment.

The work of [Organization Name] reflects some of the promising efforts underway right now in the Middle East. In
fact, an estimated 4.4 million women worldwide are alive today after being diagnosed with breast cancer within the
last 15 years—proving that not all statistics about breast cancer are alarming.

[Organization Contact Name]
[Title]

[Organization Name]
[Organization Address]
[Telephone/Cell Phone]
[e-mail Address]

[URL]




DIVERSIFY FOR MAXIMUM IMPACT

Messages and materials should be tailored to appeal to your target audiences. Use the media most likely to
reach the intended individuals and groups. Combine approaches for maximum impact and repeat, repeat, repeat
your message. In addition to press releases, media pitch letters, op-ed articles, and elevator speeches, consider
reaching your target audiences by:

e Distributing flyers.

e Creating a backgrounder or fact sheet that provides context about breast cancer incidence, detection, and
treatment.

e Developing a pocket-sized FAQs (Frequently Asked Questions) card.

e Publishing a newsletter or bulletin.

e Scheduling speaking engagements.

e Issuing e-mails.

e Negotiating with radio and television outlets to run public service announcements.
e Launching a Web site.

e Sending letters to news editors.

e Setting up a booth or attractive display at an event where you can distribute informative materials and collect
contact information from interested parties to build a mailing list of potential advocates. Make sure to get in
touch with them regularly to share information and encourage volunteerism.

e Placing paid advertisements, if your budget allows.
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